PRISM AWARD CATEGORIES

[1]
Community Relations – Created to strengthen relations between organizations and the community
1a. Profit
1b. Non-profit

[2]
Public Service – Designed to advanced public understanding of a social issue, problem or concern




2a. Profit 
2b. Non-profit

[3]
Media Relations – Programs/materials aimed at journalists, i.e. media kits, news releases




3a. Profit
3b. Non-profit

[4]
Investor Relations – Programs/materials directed at shareholders and the investment community, i.e. annual reports




4a. Profit
4b. Non-profit

[5]
Special Events and Observances – Events may be commemorations, observations, openings, celebrations or other special events



5a. Profit
5b. Non-profit

[6]
Internal Communications – Includes employees, members, affiliated dealers or franchise communications materials, i.e. newsletters, non-profit annual reports




6a. Profit
6b. Non-profit

[7]
Marketing Communications – Designed to publicize and promote services or products to consumer or business audiences, i.e. brochures, videos




7a. Profit
7b. Non-profit

[8]
Crisis Communications – Programs/materials developed to deal with accident, natural disaster, or other emergency situations that have extraordinary impact on an organization



8a. Profit
8b. Non-profit
[9]
Websites/Electronic Media/Social Media – Includes websites, CD press kits, webcasts, social media programs, etc.

[10]
Writing – Includes promotional copy, feature and news writing, speeches, video scripts, etc. (All entries will be judged together regardless of profit/non-profit status.)

[11]
Student – Full campaigns with planning and support materials and/or writing samples, including news releases, speeches and newsletters developed for classes or clients may be submitted 

ENTRY DEADLINE

Entries are due by 5 p.m. on Friday, February 20, 2008. Entry fees are $40 for members, $60 for non-members and $10 for students. Late entries will be accepted until 5 p.m. on Thursday, February 26, 2008, with an additional $20 fee per late entry. 
Enclose a check made payable to Dayton Area PRSA Chapter and send to: 
Dayton Area PRSA Chapter, c/o Tony Castillo, 77 West Elmwood Drive, Suite 101, Dayton, Ohio, 45459.
PRISM AWARD ENTRY FORM
Please complete two copies of this form for each entry. 

________________________________________________________________________________
Your Name

________________________________________________________________________________
Name of Organization

________________________________________________________________________________
Name Exactly as it Should Appear on the Award

________________________________________________________________________________
Address

________________________________________________________________________________
City/State/Zip

________________________________________________________________________________
Telephone

________________________________________________________________________________
Email

________________________________________________________________________________
If Entrant is an Agency/Consultant, Include Name of Client

________________________________________________________________________________
Title of Entry

Category (each entry may only be entered in one category)

Profit – 

1a
2a
3a
4a
5a
6a
7a
8a
9a
10
11
Non-Profit – 

1b
2b
3b
4b
5b
6b
7b
8b
9b

$40 per entry for PRSA members

$60 per entry for non-members

Add $20 per entry for entries submitted after February 20.
Total  ______________________________________________
Make check payable to Dayton Area PRSA Chapter
Check here if you would like PRSA to notify your manager, colleague or client of your award. This letter will also serve as an invitation to the awards dinner.
_________________________________________________________________________________
Name and Title

_________________________________________________________________________________
Organization

_________________________________________________________________________________
Relation to Entrant

_________________________________________________________________________________
Address

_________________________________________________________________________________
City/State/Zip

THE COMMUNICATOR OF THE YEAR - SMITTY AWARD

To nominate someone, email the nominee’s name and current job (title and company) to natasha.baker@sinclair.edu by February 26 at 5 p.m. You may also include a brief description (75 words or less) of the candidate if you feel this will help the judges. A review panel will select a group of finalist from the pool of nominees. These finalists and/or their nominators will then be asked to provide additional information for the final selection committee to review. 
Questions should be directed to Natasha Baker at natasha.baker@sinclair.edu or 937-512-2221 

ABOUT THE PRISM AWARDS

The annual PRism Awards commends the achievements of PR professionals throughout the Dayton area. The awards recognize the research, planning and ingenuity that go into implementing an exceptional public relations initiative. 

The competition is open to both PRSA members and non-members who work or live in the Dayton area. 

Winners will earn a PRism or Award of Merit. One entry will be selected as the Best in Show. Each winner will be notified with a congratulatory letter the week of March 23, 2008 and will be honored at an awards dinner on Thursday, April 16, 2008 at the Benjamin and Marian Schuster Performing Arts Center. 

JUDGING CRITERIA

A panel of public relations professionals from another PRSA chapter will judge all entries. Judges will use the following criteria to evaluate each entry. Each written summary should include:

Research: 
Evidence of project/program rationale 



Primary or secondary research conducted

Planning:
Strategy



Stated objectives (specific and measurable)



Target audience



Budget

Execution:
Implementation, including tactics, creative, methods, 



challenges faced, internal and external use of available resources

Results:

Measured against objectives



Use of quantifiable measurement methods


Return on time/budget investment (if appropriate)

Support 

Material:
Error-free, professional materials



Appropriate for audiences
